
Commentary:  The  ugly  coded
critique  of  Chick-Fil-A’s
Christianity
April 25, 2018
The  New  Yorker  has  been  taking  it  on  the  chin  lately  for  its  essay
about Chick-fil-A’s “infiltration” of New York City. Although most of the
piece is about the evils of fast food and the chain’s ubiquitous “Eat Mor
Chikin” advertising campaign, the essay has been excoriated for its anti-
Christian tone. …

But there’s a deeper problem here, a difficulty endemic to today’s secular
left: an all-too-frequent weird refusal to acknowledge the demographics of
Christianity. When you mock Christians, you’re not mocking who you think
you are.

Read this article on Bloomberg View.

Stephen L. Carter is a Bloomberg View columnist. He is a professor of law
at Yale University and was a clerk to U.S. Supreme Court Justice Thurgood
Marshall.
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