Marketed faith fuels
Millennials’ distrust of church

January 14, 2016

American churches already struggling with ways to attract young people
got more bad news: Millennials don’t like them very much. Worse yet, their
esteem of religious organizations is dropping right along with that of the
news media, a Pew Research Center survey says.

Read it at Baptist News Global.



https://baptiststandard.com/news/faith-culture/marketed-faith-fuels-millennials-distrust-of-church/
https://baptiststandard.com/news/faith-culture/marketed-faith-fuels-millennials-distrust-of-church/
https://baptistnews.com/culture/item/30818-marketed-faith-in-part-behind-young-generation-s-distrust-of-church-millennial-minister-says

